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What is Affiliate Marketing?

Generating an income by recommending other people’s (or company’s) products.
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You have:
1. Audience

2. Authority
3. Trust
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Advantages of Affiliate Marketing
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Examining Target Audience

- Brainstorming on Goals

Result Analysis and Feedback

A

strategy Building

Content Promaotions

VIRAL
MARKETING

Design and Development

ROl Tracking
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Setting up Analytics Conversion Cptimization




Viral Marketing
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INFLUENCER MARKETING




A Framework for Influencer Marketing

5-Step Action Plan & 9 Expert Tips
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Define Your Online Audience

Influencer marketing starts by first identifying your target
customer and understanding who impacts how they
discover, evaluate, decide and buy.

Discover The Right Influencers

Influence is contextual so you will need to find people
who produce and share content that can impact your
business or your buyer's decision-making process.

Monitor Influencers for Opportunities

Listen to your influencers and monitor their content. Ask
yourself: What topics do they write about? What do they
share? What questions does their audience ask?

Take Action & Engage

Start building a relationship with simple actions (follow,
share, link). Get to know them, build trust, then plan
initiatives that will let you work together.

Measure Your Results

Keep track of the relationships you are building and how
they translate into tangible events (visits, introductions,
mentions, leads). Learn and iterate.
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Referral Marketing?
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THIS IS REFERRAL MARKETING

Referral Marketing is dehbermely encouraging

your customers to tell their friends about you.




OVERVIEW OF REFERRAL MARKETING PROGRAM
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The 5-step framework of web analytics
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Web Analytics

e Web Analytics is the process of analyzing
the behavior of visitors to a Website.
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e Enable a business to attract more visitors

e There are at least two categories of web J
analytics:

o Off-site web analytics
o ON-site web analytics



Local Reputation

Semrush
3800 Horizon Blvd, Trevose, PA, 1905...
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WEB ANALYTICS
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Understanding the Importance of Web Analytics
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20235 Data and Analytics Trends
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Data Augmented Data Data Al-Driven Storytelling & DevOps -
Gravity Management Monetization Augmented Analytics DataOps - XOps
VOLUME VARIETY VALUE VISUALIZATION VISCOSITY

i’ - =, = "{:E'}"‘ L N s
= =0 = + |
S PR 52 \") ! &) J A o ' A
| . | b
VELOCITY VERACITY VIRTUE VIRALITY
Democratizing identity Adaptive Data Data
Real-Time Data Authenticity Governance Marketplace

02 04 06 08



Thank You

) &
Q&(
)
\\

¢




