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WHAT IS
MARKETING ANALYTICS?
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Create product
positioning and
marketing mix that is
most likely to appeal
to the selected
audience.

Divide market into
distinct groups of
customers

Determine which
customerigroup
(segment) to focus.
your marketing
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segmentation
practices.




Market Segmentation

* |dentify basis for segmentation

 Determine important characteristics of each market
segment

(what):
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Market Targeting such as age, gender, economic status,

e Evaluate potential and commerciai attractiverness of
each segments

e Select one or more segments
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Product Positioning

» Develop detailed product positioning for selected
segments

* Develop a marketing mix for each selected segment




1. Target Audience / Market and The Size of
The Market

2. Set Expect}fdnsmfnr the Targeted Audience
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Subcate ct
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4. Study or Research the Needs and Behavior
of the Targeted Consumers
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5. Strategize the Marketing Campaign
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Branded content

Reach |

Soarch angaws, mﬂunﬂn,ﬂ-.

'Il_li

publishors and biogs

-_l._l—'-'-:_-

Act

Your wobsae. biog. commundy
and anboractivg to

Cnnvar!t'

—

j‘

E -Cofmimaiios, ﬂmd,-pﬂ'ﬁhr JI
nlﬂulmihﬁl:l'q

Build an agile, strategic approach to digital marketing

Competition is fierce online. To win you need to Plan, Manage and Oplimize
digital channels against defined targets, SMART KPls and a focused
investment in content marketing, digital media and experiences. We believe
an integrated digital strategy is essential to define new Segmentation,
Targeling an Positioning for your online value propositions.
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Clustering in Real World
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Clustering Methods

Non-hierarchical

T

Hierarchical
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Agglomerative
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® Single Linkage

® Complete Linkage
® Average Linkage



Level 3

Clustering



Hierarchical vs Non
hierarchical methods

Hierarchical
clustering

e No decision about the
number of elusters

e Problems when data

contain a high level of
error

e Can be very slow

 Initial decision are
more influential (one-
step only)

Non hierarchical
clustering

e Faster, more reliable

* . Need to specify the
number of clusters
(arbitrary)

e Need to set the initial
seeds (arbitrary)



What Facebook Knows

The social network gathers all sorts of data from its users, such as age, friends and interests, but it also
collects information outside its website,

. Where you shop
Retailers can target their

customers by matching mailing .
Type of phohe lists with Facebook’s network. PLRNIC fara
Mobile app developers can Readily available
send ads for their apps based ﬁ infarmation such as
on mobile-phone model and car registration are
operating system. E matched with users.
O -‘hi: .-_ M
Retail purchases Browsing history
Some purchases are Third-party tracking

linked through loyalty
programs culled by

third-party data firms.

companies can identify
certain websites
you've visited.

Soure; the compainy The Wall Streel Jourmal
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1. Form groups

2. Estimate discriminant function

3. Determine significance of funtction and variables

| 4. Interpret the ciiscriminant function |

5. Perform classification and validation
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